ki’rngram: Dlplum a

~ Class: BBA

2023

Subject: MARKETING MANAGEMENT

Course Code M2-BBARIT
2 Course Title BBA
Course Type (Core Group IT
3 Course/Elective/Generic
Elective/Vocational.....) Paper I - Major
4 Pre-requisite (if any) Not Required (Open for All)
Course Learning outcomes » Student will be able to identify the marketing
(CL0) process and its applicability in business
operations. They will be able to communicate
marketing information persuasively and accurately
in oral, written and graphic formats.

» Differentiate between categories of consumer
criteria for determining value.

* Recognize how to identify target markets and

3 environments by analyzing demographics and
consumer behaviour.

* List best practices for responsible marketing and
how to manage marketing efforts Synthesize ideas
into a business plan for entrepreneurial start-up

L venture.
. * The student will be able to Emphasis on various
"~ aspects of service marketing which make it
different from goods marketing.
6 Credit Value 6 CREDITS
7 Total Marks Max. Marks:20+70 Min. Passing Marks: 33 . =,

Pa
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Total No. of Lectures-Tutorials-Practical (in hours

pe-lﬂ"'week :3Hou rs

L-T-P: 90
Unit Topices No. of
Lectures
Nature and scope of marketing, Selling Vs Marketing, basic concepts
1 and approaches, Marketing management philosophies, Concept of 18
Holistic Marketing. Market segmentation, Marketing Mix, Marketing
Environment, Marketing System
3 Product Strategy. Product Classification & Product mix, branding and

packaging decision, Integrated Marketing Communication. 18
Promotion mix: Advertising, publicity, Selling, Sales Promotion and

o
L o e
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Chairman, Central Board of Studies
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Public Relations.

Pricing decision, methods of setting prices, pricing strategies, product

promotion Rural marketing. Steps for taking lead in Startups. Modern 18

Marketing, future marketing.

Service marketing - Introduction, Growth of service sector, Concept,

Characteristics, Classification of service designing, Developing

4 Human Resources. Marketing of services with special reference to 1. 18
Financial services, 2. Health services 3. Hospitality services including

travel, hotels, and tourism 4. Professional services 5. Public unity

service 6. Educational services.

Channel of distribution, Logistics supply chain management, Factors
5 affecting choice of channel, Types of intermediaries and their roles. 18

Types of Retailing. Retail Management, Internet marketing, Non-
profit Marketing.

- » Theoretical exposition should be accompanied by Discussions, Case-Studies preferably with
Indian Context, Presentations, and Industry Based Assignments.
* References from Updated Journals in UGC Care list.
B e ) LB o B () [T i D e
e e e
rence Books, Other resources

Suggested Readings:

* Saxena Rajan, Marketing Managemet; Ta:a McGraw Hill Publishing Co. Ltd. New Delhi
(2019- 6' Edtion) :

* S.A. Sherlekar, Marketing Management, Himalaya Publishing House (2015)

¢ Philip Kotler, Marketing Manag_g_meﬁt Pearsons Education (2015).

e Krishna K. Havaldar & Shailendra Daseri B2B Marketing Text & Cases Mc Graw, New
Delhi. (2021- 5" Edition)

« Nair Rajan Gupta C.B. Marketing Management Sultan Chand & Sons, New Delhi (2018)

» Suggested web links:

Suggested equivalent online courses:

PART D: ASSESSMENT AND EVALUATION (THEORY)
Maximum Marks: ’ 100 Marks

Continuous Comprehensive Evaluation (CCE): 30 Marks
University Exam (UE): ‘ 70 Marks
Time: | 03 Hours
Interpal Assessment: Class Test
Continuous Comprehensive Assignment/Presentation
2
¥ e

< s )2
Prof, Dr. 8. K. Khatik,
Chai . Central Board of Studies
Professiona] Mancgemnent, HBA Course




Evaluation (CCE) Total 38 Marks
External Assessment: Section (A): .c;}_lﬂ‘_éc:t{'vﬁ%
University Exam Questions .~ - il
Section (B):. . Short
Questions -7 el
Section (C): ~ Long
Questions * * .0~
Totzl 7oMarks
“
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Program: Diploma Class: BBA . Session:2022-
I Year.,’ﬂ_- 2023
Subject: MARKETING RESEARCH
1 Course Code M2-BBAB2T
2 Course Title BBA
' Course Type (Core Group 11
3 Course/Elective/Generic ]
Elective/Vocational/.....) Paper II - Major
4 Pre-requisite (if any) Not Required (Open for All)
Cé’fge Learning outcomes Discuss the scope and managerial importance of
( ) market research and its role in the development of
marketing strategy.
Provide a detailed overview of the stages in the
market research process. _
Develop research questions and objectives that can
be addressed in a research design.
5 Develop an appropriate market research design for
the clients.
Manage -the data collection process Use
contemporary statistical packages to calculate and
report descriptive statistics from quantitative data
Interpret data analysis in the context of the
identified business problem
Communicate research results in written report
and oral presentation formats
Credit Value ' 6 CREDITS
Total Marks MPax. Marks: N
i #‘,‘drﬁ? RS l. Y ontent

Total No. of Léctures-Tufofials-P ractical (in hours per week) @Hdurs

L-T-P: 90
Unit Topics No. of
Lectures
Definition, Concept and Objectives of Marketing research.
1 Advantages and limitations of Marketing Research. Problems and 18
precautions in Marketing research. Analyzing Comipetition and
| Consumer Markets, Market Research Methodology, |
< A
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F Types of Marketing Research: Consumer Research, product research,
2 sales research, and advertising research. Various Issue involved and 18
ethics in marketing research. Rural Marketing Research, Institutional
Management & Research.

Problem formulation and statement of research, Research process,

research design - exploratory research, descriptive research and 18
experimental research designs. Decisinn Theory and decision Tree.
4 Methods of data collection - observational and survey methods, 18

Questionnaire, Design attitude measurement techniques.

Administration of surveys, sample design, selecting an appropriate
5 statistical technique. Tabulation and analysis of data, scaling 18
‘ techniques. Hypothesis, Concept, Need, Objectives of the hypotheses,
Types of Hypotheses and its uses. Report writing,

Note:

* Theoretical exposition should be accompanizd by Discussions, Case-Studies preferably with
Indian Context, Presentations, and Industry Based Assignments.
* References from Updated Journals in UGC Care list

Bart & i
it e R TG R TP S S A A I i 1o Lo
Textbooks, Reference B ooks, Other resources

Suggested Readings:

* Rajendra Nargundkar Marketin g Research: Text and CasesTMH, New Delhi. (2019- 4t
Edition)

e Cooper DR and Schindler, Business Research Methods, Tata Mc Graw Hill, New Delhi latest
edition

* Kothari, C R, & Gauray Garg Researgh Methodology, New Age International Publish_ers,
New Delhi. (2019) R .

* Naresh K. Malhotra and Satyabhusan Dgg Marketing Research Perarsons Education (2019-7t
Edition) '

* Malhotra NC, Marketing Research, Pearson, New Delhi (201 5)

¢ G.C.Berry, Marketing Research, TMH, New Delhi. (2020)
Suggested web links:

LSuggested equivalent online courses:

[ PART D: ASSESSMENT AND EVALUATION (THEORY)
Maximum Marks: 100 Marks
Continuous Comprehensive Evaluation (CCE): 53 Marks
| University Exam (UE): 70 Marks
Time: 0Z Hours
| Internal Assessment: o Class Tes:
Continuous Comprehensive Assignment/Presentation ,
i' Evaluaﬁion (CCE) Toatal 20 Marks
L =N -
%—ﬁl@ 30

Prof. Dr. 8. K, Khatik,
Chairman, Central Board of Studieg
Professional Managernent, BRA Course




Mias— -

Format for Syllabus of Theory Paper
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SR T e
rogram: Diploma Class: BBA Session:2022-
. YearcTh: 2023
Subject: ORGANISATIONAL, BEHAVIOUR
1 Course Code M2-BBAA2T
2 Course Title BBA ]
Course Type (Core Group I
3 Course/Elective/Generic
Elective/Vocational/.....) Paper I - Major
4 Pre-requisite (if any) Not Required (Open for All)

(%’L“g)e Learning outcomes * Students will be able to know the organizational
behavior, its important and comparison of various
theories of organizational behavior. This outcome
of organizational behavior will introduce to
several theories on management framework, role
of managers, skills of managers, and manager’s
jobs.

* Examine the components and theories behind
5 leadership, power, and politics. They can analyze
real situations where leadership, power, and
: politics are illustrated positively and negatively
' e Analyze various Stress management and coping
., Strategies,
¥ Compare different  organizational cultures,
examine characteristics of cultures, explore global
implications, and examine creating and sustaining
a positive culture, and assessing the impact of
culture on organizational behavior,
6 Credit Value 6 CREDITS
Total Marks Max. Marks: 3o+ Min. Passing
T e T __, & n%&i’%%glﬁggﬁ it ‘.:rv.:e'_—_;%‘..r-
Total No. of Lectures-Tutorials-Practical (in hours per week):z Hours
L-T-P: 90
Unit Topics ) No. of
Lectures
Concept of Crganizational Behavior, Contribu[i'n_rg:_ disciplines to
1 organizational Behavior; Background/historical perspective and 18
framework of OB.
9 Individual Behaviour, Personality perception- Perceptual selectivity, 18
[ Perceptual  organization,  social perception and  Impression

| o) e
Prof. Dr. 8. K. Khatik,
Chairman Centrz] Board of Studies
Professicii! Manazemnent, BBA Course




- management, Attitudes and Values, Learn ing and Reinforcement. ﬁ
Leadership- Concept and Theories of leadership. Qualities of a good
leader. Group Dynamics- Group Formation, Nature of groups, 18
Reasons for joining Groups, Functions of group within organization.
4 Stress Management- Meaning, cause, effect and coping strategies for 18

stress, work stress, organizational change and development,

International  dimensions of organizational behavior, equal 18
employment opportunities, organizational culture, managing cultural
diversity, learning organisation.

W

Note:

* Theoretical exposition should be accompanied by Discussions, Case-Studies preferably with
Indian Context, Presentations, and Industry Based Assignments
» References from Updated Journals in UGC Care list
e S e DATR G 2 [ AN O R e O T C e R
=y e SeAlne ReSomces
Textbooks, Reference Books, Other resources

Suggested Readings:

* Fred Luthans, Organizational Behaviour (Evidence Based) Tata McGraw Hill (2010-
International Edition)

* Robbins 8.P., Organizational behavior, Pearsons Education, (2018- 18 Edition)

e Singh Dalip, Emotional intelligence at Work, Response Books, Sage Publications, Delhi,
(2015). -

» French Wendell, Bell Jr Cecil H & Vohra Veena, Organization Development: Behavioral
Science Interventions for Organizational Improvement Pearson Education (2017-16 th
Edition)

e K. Chitale, Avinash, Prasad Mohanty, Rajendra, Rajaram Dubey & Nishith Organizational
Behavior, Text & Cases, PHI Learning New Delhi, (2019)

Suggested web links:

"

Suggested equivalent online courses:

PART D: ASSESSMENT AND EVALUATION (THEORY)
Maximum Marks: 100 Marks
Continuous Comprehensive Evaluation (CCE): 36 maxks
University Exam (UE): FoMarks
Time: X Hours
Internal Assessment: Class Test
Continuous Comprehensive Assignment/Presentation :
Evaluation (CCE) Total TR T
External Assessment: Section (A):Objeclive fﬁ-v-e..‘ =
University Exam Questions -

Section (B): . - Short
Questions :
‘ Section (C): ~ _ Long
! Questions - .

-

Total TOMarks
™

e T
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Format for Syllabus of Theory Paper

iRt _Part Adnfroduction . :
Program: Diploma | Class: BBA_ E Sesswn'2022-
Year/J& 2023
Subject: FINANCIAL MARKETS AND FINANCIAL SERVICES

Course Code M2-BBAC2T

2 Course Title BBA
Course Type (Core Group I1I

3 Course/Elective/Generic
Elective/Vocational/.....) Paper II - Major

4 Pre-requisite (if any) Not Required (Open for All)

Course Learning outcomes To provide the student a basic knowledge of
(CLO) financial markets and institutions and to
familiarise them with major financial services in
India.
They will be able to know various money market
and capital market instruments.

5 The will be able to understand the functions and
organisation of capital market and money market
in India.

They will be able to know about various financial
services provided in the financial market,
They will understand various financial institutions
and their role in financing of the business.
6 Credit Value 6 CREDITS
Total Marks ﬁ MarkS' 304-"’?‘0 Min. Passmg Marks: 331r
e ; 5
“Total No. of Lec res—Tutona]s-Practxcal (111 hours per week) 3Hours
L-T-P: 90
Unit Topics No. of
Lectures
Financial System and its Components: financial markets and institutions;
1 Financial intermediation; Flow of funds matrix; Financial system and 18
economic development; An overview of Indian financial system.
Financial Markets: Money market: functions, organisation, and instruments.
Role of central bank in money market; Indian monev market — An
2 overview 20
Capital Markets — functions, organisation, and instruments. Indian debt
market; Indian equity market — primary and secondary markets; Role of
stock exchanges in India.
Financial Institutions: Commercial banking — introduction, its role in
3 project finance and working capital finance; Development Financial 20
imgfitutions (DFIs) — An overview and role in Indian economy; Life and
—-_.\';‘—f:_}Q-o i B 1
¢ Prof. Dr. S. K. Khatik,
Chazairman, Tentral Board of Studies
Professiors! Managemnent, BBA Course
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(NBFCs).

non-life insurance companies in India; Mutual Funds — Introduction and
their role in capital market development. Non-banking financial companies

Financial Services: Overview of financial services industry: Merchant

4 banking — pre and post issue management, underwriting. Regulatory 10
framework relating to merchant banking in India.
Leasing and hire-purchase, Consumer, and housing finance; Venture
5 capital finance; Factoring services, bank guarantees and letter of credit; 22
Credit rating; Financial counselling.
Note:

» Theoretical exposition should be accompanied by Discussions, Case-Studies preferably with
Indian Context, Presentations and Industry Based Assignments.

' Textbooks Referem:e Books Other'resources

Suggested Readings:

Phathak. Indian Financial System, Pearsons Education. (2014)

" @ ©® @

Hill Education. (2020)

Khan M.Y. Indian Financial System: McGraw Hill Education. (2019- 11* Edition)
Sidhharth S.S. Indian Financial System: Financial Market, Institutions and Services McGraw

e Pathak Bharti Indian Financial System, Pearsons Education (2018)

» Annual Reports of Major Financial Institutions in India.
Suggested web links:

L M Bhole, and Jitendra Mahakud. Financial Institution and Markets, McGraw-Hill (2017)

Suggested equivalent online courses:

]

PART D: ASSESSMENTAND EVALUATION (THEORY)

Maximum Marks: 100 Marks
Continuous Comprehensive Evaluation (CCE): JoMarks
University Exam (UE): TOMarks
Time: 03 Hours
Internal Assessment: Class Test 15
Continuous Comprehensive Assignment/Presentation 10
Evaluation (CCE) Total = SViarks
External Assessment: Section (A): Ob_ﬁﬁi‘wt LH’!(’@' ]
University Exam Questions/( ———
Section (B): Fou~ Shert
| Questions (2t ° '
| Section (C): - »Long 3 o
Questions '
Total —ZeoMarks ~1
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I'P"rog_t_'am: UndeG duute 'Co'u.rse_.

Session: 2022-23

..Ct-)urse t‘ode

V2- Com\- REMT
Course Title Supply Chain and Retail Management
Course Type Yocational
Pre-requisite (if any) Certificate Course .
“Course Learning After completion of caurse, students will be able to
outcomes (CLO) e Understand the fundamental concept of Supply Chain Management
e Understand the importance of Supply Chain Management
e Understand the fundamental concept of Logistics System
® Understand the fundamental concept of Warchousing
e Understand the working procedure of Warehousing & Logistics
System
e Discover the aspects of Retail Market Strategy
Expected Job Role / Purchase Manager: A Purchase Manager is also known as the purchasing
Career Opportunitics director or supply manager, Strategic Planner, Materials Analyst, Supply
Chain Manager, Warehousing Manager etc.
Credit Value 2 (Theory) + 2 (Practical) = 04

Total No. of Lectures + Practical (in hours per week): L-1 Hr / P-1 Lab Hr (=2 Hrs)

Total No. of Lectures/ Practical: L-30 /P-30 (60 Hrs)

i ;

i Supply Ch;un Management (SCM) i

Retail Market Strategy: Concept, Sustainable Competitive Advantage Building
through Customer Loyalty, Location, Human Resource Management, Distribution
and Information System, Vendor Relations. Study of Growth Strategies like

Introduction to Supply Chain Management; Concepts, Definition, nature and scope 10
of SCM; Components of SCM.The distribution across centers. Collaboration
between retailers and vendors in SCM.
1 Logistics System, Warchousing, Transportation Systems
Conceptual framework of Logistics System, Logistics system analysis and design, 10
Warehousing and distribution centers, their location; Modes and Characteristics
of Transportation Systems, facilities and services, Key issues and practices
involved in SCM.
1l Retail Marlket Strategy
10




Market Penetration, Market Expansion, Retail Format Development,
Diversification & integration.

rder Processing
Warehouse Management

Supplier Management

Demand Forecasting

Analytics and Reports
Transportation and Logistics tools
Compliance and Auditing
Transaction Cost Analysis

Case Studies

Project/ Field trip:

DN MR WN S

B.S. Sahay. Supply Chain Management. New Delhi (Latest Edition)

. 2. Christopher, M. Logistics and Supply Chain Management: Strategies for Reducing Costs and
Improving Services, London: Pitsman. (Latest Edition)

Suja Nair. Retail Management, Mumbai: Himalaya Publishing House (Latest Edition)

M.V. Kulkarni. Retail Marketing Management . Everest publishing house

5. James C.J. and Wood, Donald F. Contemporary Logistics. New York: Macmillan. (Latest Edition)

L

Suggested online platforms : e-reading:

nptel,

swayam
http://sim.edu.in/wp-content/uploads/2018/02/RETAITL-MANAGEMENT-Notes.pdf
https://ebooks.Ipude.in/management/mba/term 3/DMGT550 RETAIL MANAGEMENT.pdf
https://backup.pondiuni.edu.in/sites/default/files/Retail%20Marketing200813.pdf
https://www.imit.ac.in/note/1SMBA401 Arm.pdf

hitps:/Awvww.academia.eduw/14982326/RETATL SUPPLY CHAIN MANAGEMENT
https://ebooks.lpude.in/management/mbalterm_4/DMGTS23 LOGISTICS AND SUPPLY CHAIN MANAGEMENT.pdf
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3 Patriotism Beyond Politics and Religion - AP.J. Kalam
4. Letter to God — G.L. Swanteh (Translated by Donald Yates)
5. God Sees the Truth but Waits — Leo Tolstoy

FC-11 ENGLISH
PART A: Introduction
Program: UG Level Class: 11 Year  |Year: 2022-23 Session:2022-23 onwards
Subject: Foundation Course (English)
1 Course Code K2-FCHBIT
2 Course Title English Language and Foundation
Course Type (Core
3 Course/Elective/ Generic Foundation Course
Elective/ Vocational
To study this course, a student should have the basic knowledge of the
4 Pre-Requisite (if any) English language. This course is designed for all the students of UG
Second Year under the Foundation Course category.
Through this course the students will be able to:
1. Strengthen their grammar and vocabulary
2. Acquire and develop LSRW (Listening, Speaking, Reading and
Writing) skills
4 Course Learning 3. Learn to think creatively and critically
Outcomes (CLO) .
After the completion of the course, students are expected to gain
competency and proficiency in English language to perform at
professional and personal level as well as to face competitive
examinations at State and National level.
6 Credit Value 2 Credits
7 Total Marks ,  Max. Marks: 50 Min. Marks: 17
f PART B: Contént of the Course \
\ Total No. of Lectures: 15 hours
r Unit Topics Number of Lectures
Text Interpretation Skills:
1.Daffodils — Wordsworth
2.Bangle Sellers — Sarojini Naidu
i

10

|

Comprehension Skills:
Multiple choice questions based on unseen passages

(ST

| Language Skills:

Use of idioms, phrases and punctuations, Mis-Spelt & Inappropriate
Words and Cloze Test, Conjunctions, re-orzanizing jumbled
sentences, Spotting the errors.

‘Writing Skills:
Advertisement and Notice-writing, Letter Writing (Formal &

I

L



Speech Skills:
v Vowel and consonant sounds, phonetic symbols
Accent, Modulation and intonation

Key Words: Daffodils, Wordsworth, Wandered, Bangles, Shining,
Bridal,Politics, Religion, Patriotism,God, Letter, Lencho, Swanteh,
Truth, Waits, Tolstoy

PART C: Learning Resources

Textbooks, Reference Books, Other Resources

Suggested Readings and web materials:

1. Oxford English Language Reference, Compact Oxford Dictionary, Thesaurus and Word Power Guide. OUP.
2. Brush Up Your English by S T Imam. BharatiBhawan Publishers & Distributors, 2017

3. N. D. Turton and J.B. Heaton. Dictionary of Common Errors. Longman Ltd. 1998

4. SuzanaRoopa. A Practical Course in English Pronunciation. McGraw Hill Education India

5. Chris Lele. The Vocabulary Builder Workbook. Zephyros Press

6. S. P. Dhanvel. English and Soft Skills. Orient Black Swan, 2010.

7. Dr M. Farook. English for Communication, Emerald Publishers, 2015.

8. Dr Mathew Joseph. Fine-tune your English. Orient Black Swan, 2010.

9. E. Suresh Kumar, B Yadava Raju and C Muralikrishna. Skills in English. Orient Black Swan, 2013.
10. Bill Bryson. The Mother Tongue: English and How it Got it that Way. Harper Collins, 1990.

Web Sources:
www.englishclub.com
https://nptel.ac.in

http://www.bbe.co.uk/learningenglish hitps://www.eslfast.com
https://www.myenglishpages.com %

‘!
5

Part D: Assessment and Evaluation (Theory)

Max Marks: 50 Min. Marks: 17 University Exam (UE) Total: 50

University Exam (U.E.). Time 2 .00 Hours

External Assessment (UE) Time: 2 Hours

50 multiple choice / objective / true — false type questions to be
asked. Each question carries 1 mark

(Dr. R.K.S. Sengar) (Dr. A.S. Kushwah)
Principal Chairman BOS Jiwaji University,
Govt, S.L.P. (PG) College, Morar Gwalior (MLP.)

Gwalior (M.P.)
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B Part A : Introduction _]
Program: Class: B. Sc./B. Com/B.A./B.H.Sc. Year: " Sessions: |
DIPLOW - II Year ‘ g5 8 ‘ 2022-2023
Subject: Entrepreneurship Development
1., Course code == AC LT
L 2. | Course Title Entrepreneurship Develo pment
< 1 Course Type Foundation
(Core/Electric/Generic/Elective/V ocational/..;) 4
4, Pre-requisite (if any) -
B Course learning outcomes (CLO) This course introduces the students to

| the basics of entrepreneurship and smal]
business management. Students gain an
understanding of how to establish and
manage a small business,

* Helps in building the skills,
framework and knowledge of

entrepreneurship and new
venture creation.
* Helps the students in

understand the importance of

- the planning process and learn
how to develop, write and
present an effective business
plans for a new venture.

»
6. Credit Value K] |
7. Total Marks Max Marks: Min Marks:
§ 50 17 |

<SS



Part B: Content of the course
' ' Total Lectures: 30 Hours

Topics

1.Introduction:

Entrepreneurship Development — Concept, types and Importance of entrepreneurs
and significance of entrepreneurship in economic development, Startup process
* Need, Problems, Challenges and solutions- women entrepreneurship and rural
entrepreneurship

* Report preparation: Profiling of entrepreneurs after visiting Small Scale
Entrepreneurs

2. Sourees of Business Xdeas And Tests of Feasibility:

® Generation of startup ideas, Innovation vs Creativity
® Significance of writing the business plan/ project proposal; Contents of business plan/ project
proposal/DPR (Detail Project Report)

*  Project submission/ presentation and appraisal thereof by external agencies, such as financial
/non-financial institutions.

3. Regulatory Institutions and Schemes:

T

Role of Regulatory Institutions;

Micro, Small & Medium Enterprises,

District Industries Centers

Khadi and Village Industries Commission

National Small Industries Corporation

Small Industries Devel opment Bank of India -

Commercial banks and various Self Employment Oriented grant and schemes:

The concept, role and functions of self-help groups, business incubators, angel investors,
venture capital and private equity fund in startup ideas.

* P VYV VVYYVYYe

- - - . ey . : - ""—"___—-—-—_.J
Key Words; Entrepreneurship, Entrepreneurshlp Development, Startup, Women
Entrepreneurship, Business Plan, Detail Project Report.

w



Part C: Learning resources

o Text books, reference books and other resources

Suggested Readings:

1. Kuratko and Rao, Entrepreneurship: A South Asian Perspective, Cengage Learning.
2. Robert Hisrich, Michael Peters, Dean Shepherd, Entrepreneurship, MecGraw-Hill Education

3. Desai, Vasant. Dynamics of Entreprenential Development and Management. Mumbai, Himalaya
Publishing House.

4. Dollinger, Mare J. Entrepreneurship: Strategies and Resources. Ilinois, Irwin.
5. Holt, David H. Entrepreneurship: New Venture Creation. Prentice-Hall of India, New Delhi.

6. Plsek, Paul E. Creativity, Innovation and Quality. (Eastern Economic Edition), New Delhi: Prentice-
"| Hall of India. ISBN-81-203-1690-8.

7. Singh, Nagendra P. Emerging Trends in Entrepreneurship Development. New Delhi: ASEED,
8. SS Khanka, Entrepreneurial Development, S. Chand & Co, Delhi.

9. K Ramachandran, Entreprenaurship Development, McGraw-Hill Education
Online or web resources:

hrtDs:/!www.kvicomme‘gov.inf

https://msme.gov.in/

http :/lwww.sIbcmadhyapradesh.in/frontmarqueefS?1 €2722-f3ec-4b82-8591-5b4721 dffd4e-
AtmaNirbhar%ZOBharat%20Fu]1%2OPrcsentation_compressed.pdf ‘ '

T, Rama Devi (2017) retrieved fromhttps://www.worldwidej ournals.com/global-journal-for-
research«analysis—GIRAjspecial__issues;pdﬁ’Septembcr_ZO 17 150711 5725_62.pdf

Part D: Ass essment / Evaluation

Maximum marks: 5(
University Exam: 50
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o Part A - Introduction " \
Program : Diploma| Class B.A. Il Year: " “Session : 2022-2023
Course . Year 2022

" Subject : Women Empowerment

Course Code

‘Women Empowerment

(Core Course)

2| Topic of Course
3| Type of Course !

Foundation Course, Second \
Paper

et

“IThis is a Compulsory Question Paper of the

Prerequisites
(If any) Foundation Course for all the students of the second
year of Graduation.
5| Course “After going through this course, students will be
Learning able to understand the following :
Qutcomes 1. Understand the history, concept and various
(CLO) dimensions of women empowerment in India.

2 Wil be able to understand the constitutional

orovisions, laws and policies related to women
empowerment.

3. Get knowledge of various issues, challenges and
agencies supporting women empowerment. With
this, you will be able to get acquainted with the
glory story of the powerful women leadership of
India.

4. Present study related to women empowerment will
provide employment opportunities to the students
in government, private  and nonN-
government “organizations.

o
6| Credit Value Theoretical - 2
7| Total Marks Maximum Marks : | Minimum Passing Marks : 17
| 50
r Part B - Content of Course \

|: 2-0-0

i Number of Total Lectures - Tutdriél . 30 Hours (Per Week Two Hours) L-T P l~
2-0




Subject

Number o
Lectures

1. History of Women Empowerment in India
Ancient Period, Medieval and Modern
Period. '

2. Concept of Women Empowerment
Meaning, forms, Need and Importance.

3. Dimensions of Women Empowerment
Social, Religious, Economic, Educational
and Political. '

Key Words : Women-Empowerment, Social,
Religious, Economc, Educational and Political
Dimensions.

10

|

1. Women Empowerment : Constitutional
Provisions and Law s
2 Women Empowerment Policy and
Schemes
A. Central Level

B. State Level ( With Special Referencg

to Madhyapradesh),
Key Words : Conslitutional Provisions, Policy,
Central Schemes, State Schemes.

10

41 Womén Empowerment : Issues and
Challenges.

2. Supporting Agencies : NGOs, Self Help
Groups and Panchayati Raj Institutions.

3. Powerful Women Leadership of India :
Ahilya Bai Holkar, Rani Durgavati, Savitri
Bai Phule, Mary Kom, Sindhutai Sakpal,
Tessy Thomas, Indira Nooyi, Gaura Devi

Key Words : NGOs, Self Help Groups,
Panchayati Raj, Women Leadership.

10




'Recommended Books / Accessories Books / Other Text Resoﬁrces |

ST, U, T, ST o .2, Sttt Rl STy, 2006 ' |
2 3t HIRE 3 AR 3R, TUT IS 7% e, 2005 o
3. aivrer, Eetvar 3R TR, e, SRE FAES # AN, RS gfeaerd

|sraR. 2003 .
- 4@?%%3#%@%@@%@%%%%%
2014
| |
| 5. 5590, TG, FIRET HHTS H AR ot 3T 2w, 3 ufeasers A fawet, 2017
ol 2014

7. Tog, @, Wﬁf%ﬂrﬁwamﬁmmm,mm%m,aéw

2012
8 T, g i, ST Feehtar F fewa i fEuf, ST, Ricaes for. 7% feeell, 2009

9, 9rg, dfed, (fean) M,W,War,ﬁrmméﬁmmméaﬁ?
Wmmﬁ%ﬂ%&m%@%(ﬁ@m)

10. Sumiuddiﬁ, Abida, and Khanam,'R., Women Socio-Economic Empowerment, Global
Vision Publishing House, Ansari Road NewsDelhi, 2013

|
|1 Tripathi, Madhusoodan, Women Rights in India, Omega Publications, Ansari Roag
New Delhi, 2011 l

12-m,mﬁmﬁw,mmmm@am,mmmm ST
2005 |
‘3-m%'mw,mﬂfmﬁwmﬁaﬁﬂqﬁa€ﬁ%mw‘ 2011 ]

14, 718, 9%, {8, 7& TeaTedl F1 Al AfFEOT | FIURO, Rre= mm\
ST ofeerRere, 3TETr Us g foew, 2010

e

necommended Equivalent Online Courses:




_15:://5“':1 vam.oeovin/explorer

_I'sj'G_NE_)U & Other centrally/state operated Universitics.
| MOOC platforms such as “SWAYAM” in India and Abroad.

Part D - Recommended Assessment Methods

Recommended Assessment Methods ¢
Maximum Marks : 50
UNIVERSITY EXAMINATION (OBJECTIVE) MARKS : 50

| assessment : Total Objective Type Questions: 50 | 50x1=>50

| University Exams: | Total Marks : |
{ Time : 01 Hours 50 \
?‘f‘nﬁi@ohmwn ts/Suggestions::




